The perceived impact of industrial supplier-manufacturer relationship on strategic outsourcing success / Noor Aziani Harun by Harun, Noor Aziani
  
 
INDUSTRIAL TRAINING REPORT 
AT 
SCHOOL OF TECHNOLOGY MANAGEMENT AND LOGISTICS 
UNIVERSITY UTARA MALAYSIA 
TITLE OF PROJECT: 
THE PERCEIVED IMPACT OF INDUSTRIAL SUPPLIER-MANUFACTURER 
RELATIONSHIP ON STRATEGIC OUTSOURCING SUCCESS 
 
BY 
NOOR AZIANI BT HARUN 
(2009708409) 
 
REPORT SUBMITTED TO 
FACULTY OF COMPUTER AND MATHEMATICAL SCIENCES 
UNIVERSITI TEKNOLOGI MARA 
 
AS PART OF REQUIREMENT 
FOR 
BACHELOR OF SCIENCE (HONS) (STATISTICS) 
 
 
 
 
 
 
JULY 2012 
 ACKNOWLEDGEMENTS 
Bismillahirrahmanirrahim 
Foremost, I would like to express my sincere gratitude to my advisor Miss NurHafizah Bt Ahmad 
for the continuous support of this study and research, for her patience, motivation, enthusiasm, and 
immense knowledge. Her guidance helped me in all the time of research and writing of this report. 
I could not have imagined having a better advisor and mentor for research study. 
 Besides my advisor, I would like to thank the Prof. Madya Hj. Wan Fauzi Bin Wan Mamat, 
Head of Faculty of Computer and Mathematical Sciences, UiTM Kelantan, for his encouragement, 
insightful comments, and hard questions. 
 My sincere thanks also goes to Mr. Mohamad Ghozali Bin Hassan, for offering me the 
internship opportunities in School of Technology Management and Logistics, College of Business, 
Universiti Utara Malaysia and leading me working on diverse exciting projects. 
 I thank my fellow classmate in UiTM Kota Bharu: Kama Firdaus Subbahi, Nur Huda 
Nabihan Md Shahri, Nur Zaharina, Siti Suhaila Jamal, NoorHafizah Mazlan, Siti Syamila Amir 
Hamzah, Nurul Sarihan Mohd Subri, Syazwani Shamsuddin and Siti Nor Nadrah, for the 
stimulating discussions, for the sleepless nights we were working together before deadline, and for 
all the fun we have had in the last three years. 
 Last but not the least, I would like to thank my family: the patience of my mother, father, 
sister and brother who experienced all of the ups and downs of my research. 
 
 
 
 
ABSTRACT 
 
The purpose of the current study was to examine the antecedent to supplier-manufacturer 
relationship and relationship between relational-oriented exchange and outsourcing 
success of supplier-manufacturer relationship within Malaysia. There are three 
dimensions of antecedents of a relational-oriented exchange which are dependence, trust, 
and communication behavior that has been measured the impact on strategic relationship 
between relational-oriented exchange and outsourcing success of supplier-manufacturer 
relationship within Malaysia. This study used the partial least squares (PLS) and 
structural equation modeling (SEM) tool to test the hypotheses. The data was gathered 
from a postal survey of 865 electrical & electronics sub-sector, of which 216 respondents 
participated in this study. The result indicated that the antecedent was positively related 
to relational-oriented exchange and relational-oriented exchange was positively related 
to the outsourcing success. Implications of the findings are further elaborated. 
 
Keywords: Antecedents variables, trust, dependence, communication behavior, 
relational-oriented exchange, outsourcing success, Partial Least Square 
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